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The Week in Brief

s TOP OF THE WEEK
PAY CABLE COMPETITION 0O Microband proposes
expansion of multipoint distribution service to put three
multichannel MDS systems in top 50 markets for
subscription use. PAGE 31.

ANOTHER SPIN OFF FOR LOTTERY O FCC will ask
Congress for new authorization to supplant present
directivethat commission feels is unworkable. PAGE 32.

TVINSENATE O Baker sees hopes for it dimming, seeks
more broadcaster support. PAGE 33.

CROSSTIDES ON TELETEXT O Comments to FCC on
standards for service reflect divergent views and offer no
consensus on whether marketplace should dictate
choice. PAGE 34.

KEEPING SWITCH ON INBOSTON 00 With WNAC-Tv to go
dark March 7, licensee RKO and applicant New England
Television offer plans to prevent service interruption.
PAGE 35.

CPB’S SOS (I Public broadcast officials tell Senate
hearing that budget cuts threaten medium's existence.
PAGE 36.

JOURNALISM BLUE PENCILED O DuPont Awards jurors
frown on superficial and sensational reporting
techniques, question CBS's cutback in '84 campaign.
PAGE 36.

I P T e BT 5] MEDIA [T e T

DELIVERANCE O Religious broadcasters’ convention in
Washington concentrates on family theme. Delegates’
spirits are lifted by deregulation and freedom messages
of Reagan and Fowler. PAGE 38. Wildmon briefs NRB on
CBTV's planned March boycott of TV advertisers. Falwell
clarifies Moral Majority’s stance. PAGE 44.

T ey AW & REGULATION ST s s mre ey
REAGAN BUDGET CUTS [0 President asks that FCC be
trimmed slightly to $§77.3 million in fiscal '83. FTC would
lose $8 million and NTIA $4 million. ICA would get $50
million more. PAGE 46.

Closed Clrcult
Datebook........0ie00a 15
Editorials .. 108
Fates & Fortunes

For the Record. . ........

Index to departments

Business................ 5B

Business Briefly......... 10

Changing Hands, ........ B8

MORE AT&T VIBRATIONS [0 Justice defends settlement.in
filing with Judge Greene. PAGE 52. Agreement doesn't
pre-empt FCC's regulatory role, Fogarty maintains. PAGE
56. Wall Street analysts warn House subcommittee that
arrangement will cause financial problems-for local
companies and labor difficulties. PAGE 70.

T s EerTT] BUSINESS e e e i

-HORATIO ALGER ADVICE O First ad conference of

Cabletelevision Advertising Bureau is told medium's
financial fortunes depend on innovative programing,
better research and maximum cooperation by agencies,
operators and programers. PAGE 58. Agency-advertiser
spokesmen say ratings methodology continues to be
bugaboo. PAGE 62. Cable operators advised to look for
joint ventures with other media to enhance programing.
PAGE 686.

IO ey s JOURNALISH e e e
NEW HELMSMAN FOR CBS NEWS 0 Van Gordon Sauter
becomes president March 1 when Bill Leonard goes to
Washington as consultant. PAGE 72.

MARK TIME FOR HOUR NEWS (O NBC-TV affiliate board
suspends its support of expansion. It wants to see how
ABC-TV's addition of commercials will affect competitive
position. PAGE 72.

A e | PROGRAMING | [ s e sty
ANOTHER BIT OF CULTURE (O ABC/Hearst venture will
produce at least five hours of programing based on
material from New York's Metropalitan Museum of Art.
PAGE 78.

T TIEAEE ] TECHNOLOGY i e ey e e w
SIN ON TRANSPONDERS O In turnabout, Hughes agrees

to sell last two places on Galaxy | to Anselmo company.
PAGE 78.

SR YT T ST PROFILE  rA R e i e T T S T
LOW VISIBILITY, HIGH MARKS O For 11 years, Ward White
has toiled unobtrusively as Republican counsel to Senate
Commerce Committee. But his style has not kept him

from earning reputation as respected and influential

voice on communications policy. PAGE 103.

Mews Beal . ..._._........ )
Open Mike..........co0a0
Programing. . g Lt
Stock Indax. .
Technolegy..............

In Brief
Journalism. ... covaieiis
Law & Regulation

Broadcasting (SSN 0007-2028) is published 51 Mondays a year {combined issue at yearend) by Broadcasting Publications Inc. 1735 DeSales Streel. N'W. Washington, D.C. 20036. Second-Class
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I's as casy as
=5 Sa-One and
v S farTwo and
f a-Three!

h Week after week, year after year, f
millions of adult viewers have opened
their hearts and homes to Lawrence |
Welk. They’ve made him the most suc-
cessfulhost in syndication history!
Now there’s a series that makes
iteasy for you to reach these loyal and
devoted viewers. It's Memories With
|  Lawrence Welk: 52 hour episodes !
¢ thathave beenselected inresponse ‘
to thousands ofletters from Welk
fans eager to see their favorite perform-
ers once again—the Welk regulars, as
well as some of the biggest names in
show business. It's presented with new
introductions and closings by the
maestro himself on camera. \\N
Let the Welk magic make it |

easy for you! d

d‘ﬂ“emorles with
Lawrence Welk

Available Fall 1982 on an advertiser-supported basis.
Contact Shelley Schwab or Bobbi Fisher
(212) 759-7500

|
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ClosedzCircuit’

Insider report: behind the scene, before the fact

[RuLLLE L Bm & oo e+ |

Untying strings

FCC seems likely to abandon proposal to
require breakup of AM-FM combinations
on their sale, Proposal was made in notice
of proposed rulemaking commission
issued during chairmanship of Charles
Ferris, at least in part as means of
increasing number of radio stations
available for purchase by minorities. At
same time, commission approvals of AM-
FM combination were conditioned on
outcome of rulemaking.

Broadcast Bureau staff is preparing item
for commission consideration on March 4
that would dismiss rulemaking and
remove condition. Bureau is expected to
argue that owners of broadcast properties
should be allowed to dispose of them as
they deem fit. Bureau officials also note
that, in view of market for radio stations,
owners of AM-FM combinations
sometimes cannot sell AM without
making FM part of package. Chances are
those arguments will prevail with FCC
majority.

]

MA pay TV .

Formation of new 12-ghz satellite-master
antenna TV service will be announced this
week. United Satellite Television, headed
by former NBC-TV president, Robert T.
Howard, will beam four nationwide
channels of pay programing to apartment
buildings and other multiple unit
dwellings, using ANIK-C, Canadian
satellite scheduled for launch in
November. UST, joint venture of Howard’s
Citicom management firm and other
interests, will lease 10 transponders (four
for coverage of East, four for West and two
for back-up) on satellite through General
Telephone & Electronics at annual cost of
$25 million. UST hopes to launch service
in February 1983.

I

Hard way?

If Senate Commerce Committee
Chairman Bob Packwood (R-Ore.) comes
out for constitutional amendment
guaranteeing all media freedom of press
(**Closed Circuit,” Feb. 8), he may get
cooler reception than he expects at
National Association of Broadcasters
convention. Some members of NAB see
more difficulty in passing amendment
(requiring two-thirds votes of Senate and
House and ratification by three-fourths of
states) than in getting repeal of political
broadcasting laws that are principal
constitutional offenses. Before Packwood
appears at NAB convention (in Dallas,
April 4-7), he may be asked to switch
support from amendment to repeal.

o T T
Fast escalator

Tom Ross, named last week to become
number two executive in RCA’s corporate
affairs department (story page 102), is
slated to move into top spot later this year
when present number one, Kenneth W,
Bilby, returns—probably in late summer—
to Harvard Business School as executive
in residence.

Bilby, long-time head of RCA corporate
affairs before he retired in January 1981,
was called back from Harvard for second
tour by Thornton Bradshaw when
Bradshaw became RCA chairman last July.
Among his assignments: to find his
successor. Even after he goes back to
Harvard and Ross has moved up, Bilby
will continue working with Bradshaw on
substantial part-time basis.

[ —— i — 5y A

See you in court?

In what may lead to change in tactics, All-
Industry Radio Stations Music License
Committee has changed legal counsel,
moving from New York attorney Emanuel
Dannett, who has represented it for 23
years, to New York firm of Weil, Gotshal
& Manges. Latter also represents All-
Industry TV Stations Music License
Committee, for which it recently
completed trial of antitrust suit against
American Society of Composers, Authors
and Publishers and Broadcast Music Inc.
in effort to get better music deal for
stations. Current ASCAP and BMI radio
contracts expire at end of this year.

R S i i ]

More and more

Another name has been sent to White
House for consideration as new FCC
commissioner to replace departing
Republican, Abbott Washburn. Thomas
E. Mooney, minerity associate counsel to
House subcommittee on copyright, is
seeking appointment with support of
House Minority Leader Robert H. Michel
(R-I1L). Senate Commerce Committee
received word last week that White House
support for FCC general counsel, Steve
Sharp, is “‘breaking up.”’ Sharp supporters
deny that. ’

R ETT p—— g

ABC objectives

While ABC Inc. supports First
Amendment protection for broadcast
media, it doesn’t give it top priority mainly
because it sees immediately achievable
goals in other deregulation but slim hope
of repeal of fairness doctrine and equal-
time law. What ABC seeks forthwith is
right to enter cable ownership and all-
purpose program syndication and end to
“rule of seven,” i.e., seven TV stations

" Broadcaating Feb 15 1982
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(not more than five VHF), seven FM and
seven AM.

Cable, ABC says informally, is free to
operate multichannel services and enter
syndication. On other hand, top adviser !
says, networks, by FCC rules, now are
*‘tied 10 the pier.”” FCC Chairman Mark ‘,
Fowler has made repeal of Section 315 of
Communiéations Act his cause celebre. So
has National Association of Broadcasters.

T TN YRR
Shutting down
NBC, wavering in its support of closed

- captioning for deaf for some time

(“Closed Circuit,” Dec. 21, 1981), has |
decided to pull out. Network has told i
National Captioning Institute it will cease |
its participation March 15, second :
anniversary of captioning. It says market
indicates no real demand. Of 100,000 I
decoders that captioning institute had

forecast would be sold per year after !
captioning was started, only 43,000 total !
have left shelves. NBC has been paying |
NCI some $600,000 a year for captioning

service, will save that and another

$400,000 in transmission expense.

ABC, enthusiastic participant from

outset, shows no sign of abandoning

closed captioning. PBS, also original, is
still in despite financial crunch. CBS has

never participated. It opts for teletext as

best service for deaf.

]

First cork

Drive to raise $3 million for Broadcast
Pioneers Library yielded its first six-figure
donor last week from among group owners
or networks. Hubbard Broadcasting Inc.,
headquartered in St. Paul-Minneapolis,
pledged $100,000. Pledge was given Ward
L. Quall, broadcast consultant, who took
over volunteer presidency of library fund.

ST r—————
Some other time

Look for no Senate action on broadcast
deregulation bills during 97th Congress.
Highly placed Commerce Committee
staffer passed that word to FCC
commissioner. Among reasons:;
obstructions erected by Senator Bill
Bradley (D-N.J.), who tries to attach
provision for VHF station in his state to
every broadcasting-related bill, lack of
action by House Telecommunications
Subcommittee.

Appearing to concur in part, Ward
White, senior counsel to committee, said
its priorities lie in noncommunications
matters this year, but that it could try to
move international communications bill,
in works for months (**Closed Circuit,”
Aug. 3, 1981) and cable deregulation bill
of Barry Goldwater (R-Ariz.).




Business: Briefly
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Midstate Airlines O Begins March 1 for
about six menths in eight markets. All
dayparts. Agency: Frankenberry, Laughlin,
Bernstein & Constable, Milwaukee.
Target: men, 25 and over,

Sentry Hardware O Begins April 18 for
13 weeks in 22 markets. Early fringe,
fringe, late fringe and weekends. Agency:
The Marschalk Company, Cincinnati.
Target: adults, 25-54.

Dixon Industries O Riding lawn mower.
Begins in mid-March for 13 weeks in over
40 markets. Agency: McCarmick-
Armstrong Advertising, Wichita, Kan.
Target: adults, 25 and over.

Kragen O Auto supply stores. Begins
July 14 for 11 weeks in five California
markets. Fringe, prime and prime access
times. Agency: Kenneth C. Smith &
Associates, La Jolla, Calif. Target: men,
18-49.

First Union National Bank O Begins
March 15 for 11 weeks in five markets.
News, weekend, prime access, prime and

sports times. Agency: Burton-Campbell,
Atlanta. Target: adults, 18-49.

Gates Rubber O Automotive and
consumer products. Begins April 3 for six
weeks in under 10 markets. Sports times
and weekends. Agency: Tracy-Locke
Advertising & Public Relations, Denver,
Target: men, 25-54.

Thompson Medical Co.O Dexatrim
(diet aid). Begins this week for six weeks
in about 70 markets. Early fringe, fringe,
late fringe, prime access, prime.and
weekends. Agency: Compton Advertising,
New York. Target: women, 18-49.

W.R. Grace O Agricultural products.
Begins March 8 for six weeks in 11
markets. All dayparts. Agency: Howargd,
Merrill & Boykin, Raleigh, N.C. Target:
men, 25-54.

C & S Bank [ Begins this week for-four
weeks in‘four markets. Day, fringe and
prime times. Agency: Bozell & Jacobs,
Atlanta. Target: adults, 25-54.

Federal Land BankO Long-term farm
loans. Begins this week for four weeks in

Flint-Saginaw, Mich., and Rochester, Minn.
News times and weekends. Agency:
Millar-Meester Advertising, Minneapaolis.
Target: total men.

UpjohnO Unicap M vitamins. Begins this
week for four weeks in over 50 markets.
Day and fringe times. Agency: CPM,
Chicago. Target: total adults.

Matts O Premium beer. Begins Feb. 22 for
three weeks in seven markets. Day, late
fringe and sports times. Agency: Della
Femina, Travisano & Partners, New York.
Target: men, 18-49.

Merrill-Lynch O Real estate service.
Begins this quarter for varying flights in
Hartford-New Haven, Conn.; Baltimore;
Washington, and Pittsburgh. Agency:
Young & Rubicam, New York. Target: men,
25-54.

Catalinad Women's wear. Begins March
29 for three weeks in 26 markets. Fringe,
news and weekends. Agency: Keye/
Donna/Pearistein, Beverly Hills, Calif.
Target: women, 25-54.

Lotus

is the right
position

for quality radio representation

® 8 years old and growing fast

® A young, aggressive, hard selling sales staff that fights for your

naticnal radio dollar.

® Constant communication with our stations.
® Professional, conceptual selling techniques.
® Research oriented— complete computer capability.

Call- or write George Stemberg, V.P. for Station Relations, in New York.

Lotus Reps

Drision of Lotus Communications Corporation

New York — S50 E. 42nd St.

New York, N.Y. 10017/212-697-7601
Atlanta — Drawer 7308

Atlanta, Ga. 30309/ 404-881-0220

Chicago — 203 N. Wabash Ave.
Chicago, ill. 60601/312-346-8442

Los Angeles — 6777 Hollywood Bivd.
Hollywood, Ca. 20028/213-466-8119

San Franclsco — 2225 Union Street
San Francisco, Ca. 94123/415-563-3252

Dallas — 7616 LBJ Freeway
Dallas, Tex. 75251/214-960-1707
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RepuRepart

New in Dallas. CBS Television Stations
National Sales is opening office in
Dallas at location still to be determined.
Robert E Herbst, account executive with
CBS-owned representative firm in New
York, has been named sales manager of
new office.

]

Wiaram) Fort Lauderdale-wkas(Fm)
Boca Raton, both Florida: To Roslin
Radio Sales from HR/Stone.

a
KUTI(AM)-KUEZ(FM) Yakima, Wash.;
KOTY(aM)-kXDD(FM) Richland-Pasco/Ken-
newick, Wash.: To Blair Radio from Pro
Radio.

a
Wrimciam) Ocala, Fla, wsuktam) Portage,
Mich.: To Lotus Representatives from
Pro Radio.

a
WDxR(aM) Paducah, Ky: To Lotus from
David Carpenter Co.

a
WRermFM) Cincinnati: To Blair Radio from
Torbet.

C]

WsHH(FM Pittsburgh: To Blair Radio from
Christal.

a
Cren-1v Calgary and cFRN-TY Edmonton,
both Alberta: To Brydson Spot Sales
from Adam Young.




We've got
our women covered.

- We'll cover yours, too.

*Ranked #2 in Total Women Viewers Among All Comedies for the 1980-81 Season™

One Day At A Time

Available Fall 1982

Produced by Embassy “lelevision, Distributed by Emmbassy Telecommunications, 1901 Avenue of the Stars, Suite 666, Los Angeles, CA 90067 (2131 5533600




Miller Brewing Co.0O Special reserve
beer. Begins in February for varying flights
in Rochester, N.Y,; Atlanta; Tucson, Ariz.;
Baltimore, and Fresno, Calif. Agency:
Young & Rubicam, New York. Target: men,
25-54,

= RADIO ONLY M

Igloo O Playmates line (lunch boxes).
Begins May 24 for eight weeks in eight
markets. Agency: Metzdorf Advertising,
Houston. Target: adults, 18-49.

Hardee’s Food Systems (0 Breakfast
promoticn. Begins March 1 for three
weeks in Oklahoma City; Kansas City,

Mo.; Wichita Falls, Kan., and Columbia-
Jefferson City, Ma. Morning drive times.
Agency: Jordan & Associates, Oklahoma
City. Target; adults, 18-49.

Art Carved O High school rings. Begins
February/March for varying flights in over
10 markets. Afternoon drive times and
evenings. Agency: Leber Katz Partners,
New York. Target: teen-agers, 12-17.

New York TelephoneJ Residence
usage test. Begins in February for first
quarter in upstate New York. Agency:
Young & Rubicam, New York. Target: total
adults.

AcaVentage

Katz Radio 1981 analysis. For 1981, adult 25-54 age demographic dominated all re-
quests, amounting to 28% of radio presentations, according to Katz Radio. In second place
was 18-49, with 16%, followed by 18-34, 14%. Study also showed that three dayparis —
Monday to Friday 6 a.m.-7 p.m., plus weekends, and drive times—represented 70% of all te-
quests. Other findings: 79% of requests were for 60-second announcements; average
number of weeks per campaign was six and average number of markets per campaign
was also six.

a

Shopping around. Video Shopper, cable marketing project of American National Cable
Communications, will soon go national, buying spots on Ted Turner's wiBs(Iv) Atlanta for
one minute or tonger product “informercials.” Video Shapper until now has run on limited
basis using avails on local cable systems in New York and San Francisco areas. Spots will
include toll-free number, with product orders fulfilled by Schaffer Diversified Corp., Cleve-
land mail-crder house,

O

Print and cable. Though acknowledging that cable television will grow substantially in
1980's Marcella Rosen, senior vice president and media director of N W Ayer, New York,
says that both magazines and newspapers will flourish in decade ahead. She said in
speech before American Paper Institute in New York that cable TV and magazines would
complement each other. As for newspapers, despite closing of some major city dailies,
Rosen said newspapers as whole will continue to grow and predicted bright future for
them, particularly local papers.

o

Lavish launch. Eastman Kodak Co. Rochester, N.Y, Is embarking on what it calls “the
largest advertising campaign® in its 101-year history to introduce its new amateur "disk”
cameras, with expenditures estimated at $40 million. Overwheiming portion of advertising
will be on network television, breaking in May, at which time three models of disk cameras
will be sold at retail. Advertising effort is to continue untll week before Christmas. Kodak
also is producing TV commercials to which retailers may add their own eight-second pro-
motional spots. Agency for Kodak is J, Walter Thompson Co., New York.

(AK SEMINAR ON HOW TO BUY
A RADIO STATION

Wednesday/March 3/Breckenridge Inn/Frontenac (St. Louis), MO

Radio station appraiser Paul Kagan will “buy and sell” stations in real-
lite dramatizations with the following veteran broadcast executives:

Registration fee (§295) includes  John Bayliss, Charter Broadcasting (owner)
cocktails & luncheon plus  Dave Croll, T.A. Associates (investment banker)
portfclio of industry statistics. Ted Hepbum, Ted Hepburn Co. (broker)

To register, call or write  Robert Mahlman, Robert Mahiman, Inc. (broker)

PK Services Corp. Milton Maltz, Mairite Communications {owner)

26386 Carmel Rancho Lane Jason Shrinsky, Shrinsky, Weitzman & Eisen (attorney)
Carmel, CA 33923 Stephen Trivers, Fairfield Broadcasting (owner)
(408) 624-1536 Norman Wain, Metroplex Communications {owner)
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While other situation
comedies slumped in the
1980-1981 season, Diff'rent
Strokes rose to the top,
ranking #4 among all
situation comedies.

NTI
RANK PROGRAM RATING/SHARE

1 M=A+S+H 23.9/35
2 JEFFERSONS 23.6/35
3ALICE 23.5/34

5 HAPPY DAYS 23.2/34
6 ONE DAY AT A TIME 23.1/33
7 THREE'S COMFANY 23.0/34
8 FACTS OF LIFE 22.8/35
9 ARCHIE BUNKER'S PLACE 22.6/33
10 LAVERNE & SHIRLEY 22.1/32
11 TOO CLOSE FOR COMFORT 22.0/33
12 HOUSE CALLS 21.1/30
13 BRADY BRIDES 20.5/33
14 BARNEY MILLER 19.7/30
15 TAXI 19.3/29
16 MORK & MINDY 19.1/29
17 HARPER VALLEY PTA. 18.7/30
18 SOAP 18.6/28
19 BOSOM BUDDIES 18.3/27
20IT'S A LIVING 17.8/28
21 WKRP IN CINCINNATI 17.1/29
22 BENSON 16.5/28
23FLO 16.3/25
24 I'M A BIG GIRL NOW 16.1/26
25 LADIES MAN 15.1/23
Source: NT1 Nov. 1980 and Feb. 1581

AVAILABLE '84

Diff'rent Strokes a Wmﬂ production distributed by W ?sfgj films
1901 Avenue of the Stars, Suite 666, Los Angeles, California 90067 (213) 553-3600 TWX: TANDEM TAT LSA

1982 Tandem Productons. inc




Give me one good
reason for going satellite

in 1982

In a world where business is tougher to get...
where costs seem to go up each month and
audiences seem to be getting smaller and profits
disappear ... there is an answer.

Satellite ————
D

Network e—

Call Now! Toll Free 800-527-4892

(In Texas call 214-343-9205)
Saving Money never sounded so good.
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This week

Feb. 14-16—Institute for Graphic Communication
conference. "Outloock for Optical and Videodisk
Systems and Applications!” Jupiter Beach Hilton,
Jupiter, Fla.

m Feb. 15—Annenberg School of Communications
Colloquium on "The Information Poor—An Expanding
Underciass! Colloguium Room, -Annenberg School,
University of Pennsylvania, Philadelphia.

m Feb. 15—FCC deadline for reply comments on
Temporary Commission on Alternative Financing for
Public Telecommunications. FCC, Washington.

Feb. 15—Deadline for entries In Broadcasters Pro-
motion Association/University of Nebraska Internc-
tional Gold Medallion 21st annual awards competi-
tion. Information: Pat Evans, BPA, 248 West Orange
Street, Lancaster, Pa. 17603, (717) 397-5727.

Feb. 15—Deadllne tor entry in 10th annual Women in
Communications Clarion Awards. For information
(512) 345-8922.

a Feb. 15-17—"Mincrities in Cable" conference,
co-sponsored by Howard University’s Sehool of Com-
munications, Unitéd Church of Christ's Commission
for Racial Justice and Office of Communication and
Cable Atlanta. International hotel, Washington.

Feb. 16— American Advertising Federation meeting.

Datebook:-

Waldori-Asloria, New York.

Feb. 16—Southern Califernia Cable Club’luncheon.
Sheraton' La Reina. Los Angeles.

® Feb. 16— Advertising Club of Metropolitan Wash.
ington Ad Club Agency Day Speaker: Ted Turner
Turner Broadcasting System. Washington Marriott,
Washington.

= Feb. 16-19— Washington Journalism Center con-
fetrence on-consumer issues for journalists. Watergate
hotel, Washington.

Feb. 17 —Ohio Association of Broadcasters sales
school. Ohio State University Fawcett Center, Colum-
bus, Ohio.

Feb. 17—Cable Television Administration and
Marketing Society Texas Show “Track Day' San An-
tonio Convention Center.San Antonio, Tex. Information:
Emily Burch, (202) 296-4218.

Feb. 17 — Advertising Club of New York "Cable TV
Meets the Press” forum. Sheraton Center hotel. New
York.

Feb. 17— International Radio and Television Society
newsmaker luncheon, celebrating 30th anniversary of
NBC's Today Shew. Jane Pauley, Bryant Gumbel, Chris
Wallace, Willard Scott and Gene Shalit attending.
Waldorf-Astaoria, New York.

Feb. 17— New York chapter of Women in Com-
munications course titled "Basics of Cable” Urban
Coalition, 1515 Broadway, New York.

March 11-16— National Association of Televi-
sion Program Executives 19th annual conference,
Las Vegas Hilton. Future conferences: March
18-23, 1983, Las Vegas Hilton; Feb. 12-16, 1984,
San Francisco Hilton and Moscone Center.

Aprlt 4-7— National Association of Broadcasters
60th annual convention, Convention Center,
Dalias. Future conventions: Las Vegas, April
10-13, 1983; Las Vegas, Aprll 29-May 2, 1984;
Las Vegas, April 14-17, 1985; Las Vegas, Apiril
20-23, 1986; Atlanta, April 5-8, 1987, and Las
Vegas, April 10-13, 1988.

Aprit 1722 — National Public Radio annual con-
ference. Hyatt Regency, Washington.

Aprit 23-29—18th annual MIP-TV international
TV program market. Palais des Festivais, Cannes,
France, Future meeting: Oct. 15-20, 1982, 19th
MIP-TV in conjunction with VIDCOM (International
Videocommunication Exchange).

May 2-5— National Cable Television Association
annuat convention. Convention Center, Las Vegas.
Future conventions: June 12-15, 1983, Houston;
May 20-23, 1984, San Francisco; March 31-April
3, 1985, New Orleans; March 16-19, 1986, Dallas,
and May 15-18, 1988, Las Vegas.

May 4-8— American Women in Radio and Televi-
sion 31st annual convention. Hyatt Embarcadero,
San Francisco. Future meetings: May 3-7, 1983,
Royal York, Toronto; May 1-5, 1984, Renaissance
Center-Westin, Detroit; May 7-11, 1985, New York
Hilton,.New York, and May 27-31, 1986, Loew's
Anatole, Dallas.

May 10-13— ABC-TV qffiliates annual meeting.
Century Plaza, Los Angeles.

May 16-18— NBC-TV affiliates annual meeting.
Century Plaza, Los Angeles.

May 23-26— CBS-TV affiliates annual meeting.
Nob Hill Conference Complex; San Francisco.
June 6-9— Broadcasters Promotion Association
26th annual seminar and Broadcast Designers As-
sociation fifth annual seminar St. Francis hotel,
San Francisco. Future seminars: June 1-4, 1983,
Fairmont hotel, New Orleans; June 10-14, 1984,

MajeizIMeetings

Caesars Palace, Las Vegas, and 1985, Chicago.

June 24.27— Public Broadcasting Service an-
nual meeting. Crystal City Hyatt, Arlington, Va.
Juty 18-21—Cable Television Administration
and Marketing Sociely annua! meeting. Hyatt
Regency, Chicago.

Sept. 9-11—Southern Cable Television Associ-
ation Eastern show. Georgia World Congress
Center, Atlanta, Future Eastern shows: Aug. 25-27,
1983; Aug. 2-4, 1984, and Aug. 25-27, 1985, all at
Georgia World Congress Center.

Aug. 29-Sept. 1—National Association of
Broadcasters Radio Programing Coriference, New
Orleans Hyatt.

Sept. 12-15— Natienal Radio Broadcasters As-
sociation annual convention, Reno. Future conven-
tions: Oct. 2-5. 1883, New Orleans, and Sept.
23-26, 1984, Kansas Cily, Mo.

Sept. 12-15— Broadcast Financial Management
Assoeiation 22d annual conference. Riviera Hotel,
Las Vegas. Future conference: Sept. 25-28, 1983,
Hyatt hotel, Orlando, Fla.

Sept. 18-21—Ninth International Broadcasting
convention. Metropole Conference and Exhibition
Center, Brighton, England.

Sept. 30-Oct. 2— Radio-Television News Direc-
tors Assaciation International conference. Caesars
Palace. Las Vegas. Future conferences: Sept.
22-24, 1983, Las Vegas. and Dec. 3-5, 1984, San
Antonio, Tex.

Nov. 7-12—Society of Motion Picture and Televi-
sion Engineers 124th technical .conference and
equipment exhibit. New York Hilton, New York.

Nov. 17-19— Western Cable Show. Anaheim
Convention Center, Anaheim, Calif.

Nov. 17-19—Television Bureau of Advertising
28th annual meeting. Hyatt Regency, San Fran-
clsco.

Feb. 6-9, 1983 —Assaciation of Independent

Teleuvision Stations (INTV) 10th annual convention.
Galleria Plaza hotel, Houston.
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Feb. 17-1 IB—ArkAansas Broadcasters Association
convention. Royal. Vista Inn, Hot Springs, Ark.

Feb. 17-19— Tezas Cable TV Association 22d an-
nual convention, Conventlon Center, San Antonio, Tex.

Feb. 18- Religion in Media's fifth annual Angel
Awards. Sheraton Universal hotel, Hollywood, Calif.

B Feb. 18— Tklevision, Radic and Advertising Club
of Philadelphia seminar on importance of radio repre-
sentatives in broadcasting. Holiday Inn, Philadelphia.

Feb. 18-21 —Scheol of Communications at Howard
University, Washingtdn, 11th annual Communications
Conference, “The Future of Communications: a Battle
for the Human Mind." Howard University's main cam-
pus, Washington.

Feb. 19—Deadline for entries in Deadline Club's an-
nual awards tor excellence in journalism competition.
Information: Donald 8ird, Department of Journalism,
Long Island University, The Brooklyn Center. Brooklyn,
NY, 11201,

Feb. 21 — American Women in Radio and Teleuvision
executive committee meeting. Georgetown hotel.
Washington.

Feb. 21-23—Institute for Graphic Communication's
"Satcom '82; focus on product oppoitunities, service
applications, system planning, regulatory considera-
tions, launch economics and internatlonal develop-
ments. Highlands lnn, Carmel, Calif.

m Feb. 22— Annenberg School of Commaunications
Colloguium on "AT&T's Monopoly—The End or a New
Beginning.’” Colloguium Room. Annenberg School,
University of Pennsylvania, Philadelphia.

Feb. 23-25—Cable News Nétwork production semi-
nar on news production, commercial production and
advertising. Atlanta Hilton. Information: Jayne Green-
burg, (404) 898-8500.

8 Feb. 24 — National Academy of Television Arts
and Sciences, New York chapter, drop-in luncheon.
Speaker: Mary Alice Dwyer, vice president, program-
ing, Hearst/ABC Services.

Feb. 24— Association of National Advertisers lelevi-
sion advertising workshop. Speaker: John Chancellor,
NBC News. Plaza hotel, New York.

& Feb. 24-25— NHK/CBS-TV's high-definition
television demonstration. Shoreham hotel, Washing-
ton.

Feb. 24-26— American Newspaper Publishers Asso-
eiation, Newspaper and Cable TV Seminar. The Fair-
mont hotel, Denver.

8 Feb. 25— Federal Communications Bar Associ-
atien luncheon. Speaker: Gary Epstein, chief of FCC's
Common Carrier Bureau. Touchdpwn Club, Washing-
ton.

Feb. 25— Association of National Advertisers media
workshop. Speaker: J. Richard Munro, president, Time
Inc. Plaza hotel, New York.

Feb. 25— Philadelphia Cable Club uncheon meet-
irig. Speaker: Bill Scott, Group W, GSB Building, Phila-
delphia.

8 Feb. 26 —Deadline for entries in 14th annual Addy
Awards for excellence in advertising, sponscred by
Aduertising Club of Metropolitan Washington. Infor-
mation: Sulte 1200, 1000 Vermont Avenue, N.W.
Washington, D.C., 20005.

Feb. 26-27—Country Radio Seminar, Opryland
hotel, Nashville. For inforraation: (615) 327-4488.

Feb. 26-28-— Oklahoma Brocdcasters Association
annual winter meeting. Lincoln Plaza, Oklahoma City.

Feb. 26-28— Mass Communication and Society Divi-
sion of Association of Education in Journalism spring
conference, “The Impact of New Communications
Technology on Society’ Georgia State University,
Atlanta.

Feb. 28—Deadline for entries in- Morgan O’Leary
Award for excellence in political reporting in
Michigan. Information: Department of Communication,
2020 Frieze building, University of Michigan, Ann Ar-
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Listen to this.

ABC makes more money than anyone
else in radio. Because it knows how to
compete successfully in major markets.
And because it has the best talent teday.
On and off the air.

And now ABC has developed a
program called

Superadio, that will
make all this exper-
tise available to you.
24 hours a day. 7
days a week. So
your station can

compete suc-
cessfully in your market—and make more money.

ABC's programming has made us what we are today, one of the
acknowledged leaders in broadcasting. But our Superadio program isn’t
just programming. Along with the best on-air talent and programming,
you'll also get the kind of promotion and total advertising and marketing |
support you can’t get from anyone else but ABC. !

We'll plan your media. Customize TV commercials for your station.
And most important, pay for the space and TV time you need to become
a major voice in your market* |

*Applies only to stations in the top 1 through 89 Arbitron TV ADIS. Terms for other markets will vary. ©1982 ABC Radio Enterprises, Inc. *
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Superadio’ total program provides you
with bigger and better on-air promotion, as
well as the best musical sound in radio. But
everything Superadio does for you will be
customized to your station’s local identity.
Because your local success is 1mportant to us.
Our success depends on it.

What's more,
we’'ll provide you
with access to the
experts who have
built the largest
audiences in his-
tory. Like Rick

Sklar—the man
Whose programming made WABC, New York, the most listened-to station

in America. And Pat Pantonini, whose award-\mnmng promotions are
‘among the most effective in the industry. Not to mention the most imitated.
| Superadio provides you with everything you need to build a bigger
audlence and keep it. The strongest programming on the air. And the best
marketlng program off the air.

So call David Pollei collect at 1-(212) 887-5051. Because Superadio is
one radio program you can't afford to miss.

- SUPERADIO=+5---=




or, Mich,, 48109.
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March
March 1 —International Radio and Television Society

Gold Medal anniversary banquet. Norman Lear named
to receive Gold Medal. Waldorf-Astoria, New York.

March 1—Deadline for entries in Howard W.
Blakeslee Awards, sponsared by American Heart As-
gociation, for excellence in reporting developments in
cardigvascular disease research and patient care. In-
formation: American Heart Association National
Center, 7320 Greenville Avenue, Dallas, 75231.

March 1—Deadline for entries in Achievement in
Children's Television Awards, sponsared by Action for
Children's Television. Information: ACT, 46 Austin
Street. Newtonville, Mass., 02160.

March 1—Deadline for entries in fourth annual Lowell
Mellett award for impoving journalism through critical
evaluation. Infermation: Mellett Fund, Suite 835, 1125
15th Street, N.W, Washington, D.C., 20005.

March 1—Deadline for entries in National Federation
of Community Broadcasters Community Radio
Awards for outstanding radio programs. Information:
NFCB, 1314 14th Street, NW. Washington, D.C.,
20005.

March 1-3— Advertising Resedrch Foundation 28th
annual conference and research expo '82. New York
Hilton.

March 2—Academy of Television Arts and Sciences
luncheon. Speaker: Thomas Wyman, CBS president.
Century Plaza hotel, Los Angeles.

March 2—Florida A iation of Br rs
Washinglon reception for Florida's congressional
dele|alion Florida House, Washington.

Marchz Pennsylvania A iation of Br
CongressnonaIIGold Medal reception-dinner Wash-
ington Hilton..Washington.

March 3—New Jersey Broadcasters Association
Washington legislative visit. Washington.

g n

. "

March 3-5— National Association of Broadcasters
state presidents and executive directors conference.
Speakers include FCC Chairman Mark Fowler. Wash-
ington Marriott hotel.

8 March 3-5—CBS Radio network affiliates board
meeting. Disney World, Orlando, Fla.

March 3-7— CBS Radio Affiliates Association board
meeting. Disngy World, Orlando, Fla.

March 7-9—S8ociety of Cable Television Engineers’
sixth annual, spring engineering conference. Copley
Plaza, Boston.

March 7-9—Ohio Cable Television Association an-
nual convention and trade show. Hyatt Regency. Col-
umbus.

March 7-11—Communications Satellite Systems
Conterence, sponscred by American Institute of Aero-
nautics and Astronautics. Town and Country hotel,
San Diego.

® March 9 Society of Cable Television Engmezrs
annual membership meeting. Copley Plaza hotel,
Boston.

March 9— West Virginia Br rs A iation
sales seminar. Lakeview Inn, Morgantown, W. Va.

March 10— West Virginia Broadcasters Association
sales seminar. Charleston House Holiday Inn.
Charlestan, W. Va.

March 10-13—National Conference for Warking
Journalists, “International Affairs and thé Media)
sponsored by Foundation for American Communica-
tions. Washington Hiiton, Washingten. Information:
Foundation, 3383 Barham Boulevard, Los Angeles,
Calif., 90068 (213) 851-7372.

March 11-168— National A inti
Program Executives 19th annual conference. Las
Vegas Hilton.

March 12— Deadline for reply comments on FCC pro-
ceeding to permit broadcasters to offer tetetext ser-
vices (extended from Feb. 10). FCC, washingtan.

March 12-13— Oklchoma AP Broad

of Thi,

s annual

conventian. Lincoln Plaza, Oklahoma City.

m March 15—Deadline for entries in National
Broadcast Editorial Association national editorial
awards. Informatlon: Dick Gage, WHBF-TV Rock Is-

.land, Il 61201, (309) 786-5441.

March 15-18—Digital telephony course sponsored
by UCLA Extension program. URC Conference Center,
UCLA, Los Angeles.

March 18— Seventh annual Big Apple Radio Awards
luncheon sponsored by New York Market Radio
Broadcasters Association. Sheraton Center hotel.

m March 18—Third annual John H. Crichton Sym-
posium on “Issues in Communications,' sponsored by
Educational Foundation of American Association of
Aduertising Agencies. Pierre hotel, New York.

March 18— lntcrnahonal Radw and Television
Society newsmaker luncheon. Waldorf-Astorla, New
York.

March 18- 19 Broadcast Financial Management/
Broadcast Credit Associgtion board of directors meet-
ing. Four Seasons, San Antonio, Tex.

u March 19— Broadcast Pioneers, Washington area
chapter, reception honaring past and present chair-
men of the FCC; National Assaciation of Broadcasters
headquarters, Washington.

March 19— UPI New England's 26th annual Tom
Phillips awards for excellence in broadgcast journalism.
Sheraton-Lincoln Inn, Warcester, Mass.

March 19-20— Radio-Television News Directors As-
socuxnon region nlne and Alsbama United Press

s A tion meeting. Huntsville Sky-
center Hunlsvulle. Ala., airport.

March 23— Ohio A intion of Broadcasters salule
to Congress and FCC. Four Seascens hotel, Washing-
ton.

March 24— Women in Communications's 12th an-
nual Matrix Awards iuncheon. Waldorf-Astaria, New
York.

March 24-25—Alobame Cable Television Associ-
atiorni Citizen of the Year award meeting. Birmingham

SOUTHERN BAPTIST RADIO AND TELEVISION COMMISSION’S

Television

JOHN P. CRISWELL 11
Anchor/RePorter/Producer
WFAA-TV
Dallas, Texas

For “Wednesday’s Child.”

“Crimestoppers” and a
Personal commitment to service.

- Radio -

RICK DEVLIN

Vice Prestdem. General Manager
R Radio
N‘e\v York, New York

For''"New York Sweeps” combining
private and government efforis to
imProve the city.

ELEANOR CURRY
Public Affalrs Director
KSOL Rsdio

San Msteo, Cafifornia
For KSOL Week, calling

positive attention to her
station and the industry.

JEFF DAVIDSON
President, General Manager
WXIA-TV

Atianta, Georgia

For distinctive community

service efforts and broad-
cast imProvements.

THIRTEENTH NATIONAL

ABE LINCOLN AWARDS

TO D[ST[NGU[SHED BROADCASTERS

IKE NEWKIRK
Public Service/Community

Atlanta, Georgia

Affairs Director, WQXI AM,FM

ELIZABETH H. SHEAHAN
Public Affalrs Director
WPLO/WVEE

Atlanta, Georgia

For helping her L P
h and their ch

ETHMA ELAINE ODUM

. KALB-TV
+ Alexandria, Louisiana

For a documentary series
acquainting viewers with

The Christian Service Award

“Prime Minister of Humor”

- For reminding us that the gift of lJaughter is a hallmark of Christianity and more
precious than silver or gold. He has used many forums to present Jesus Christ as
thie one who. gives each person reason to rejoice. Without jeopardizing his faith,
he has used humor to present unchangeable truths on radio, television, and in the
print media. His many gifts have not only been to the community of believers
called Christians but have also enriched the community, at large. His.continuing
contributions to God’s cause challenge us with the possibilities of service available
to us all. We salute this Christian gentleman as a humorist with a ministry and a
minister with the gift of humor.
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l"a‘r hil_eﬂn.r_h in behal? ol .

Director of Community Affairs

help available in emergencies.

during Atlanta's tragedies.

B WALTER M. WINDSOR

General Manager
WFTV

Orlando, Fiorida -

For editorials that not only
. define problems but suggest
workable solutions. - .. .

GRADY NUTT

ABE LINCOLN AWARDS / Fort Worth, Texas 76150




A Saga of Romance and Rebellion!
A dramatic new mini-series!

Produced by the South Australian

e MEIROMEDIA

PRODLUTCETR.S
CORPORATION

5746 SUNSET BOULEVYARD HOLLYWOOD CA 90028 (213) 462 -7111




Hyatt, Birmingham, Ala;

March 24-27 —National broadcasting society, Alpha
Epsilon Rho, 40th annual convention. Statler New
York.

March 28-30— Virginia Cable Television Associ-
ation annual convention. Sheraton Beach Inn and
Pavilion Convention Center, Virginia Beach, Va.

March 28-April 3—European and North American
public television producers annual INPUT ‘82, Inter-
national Public Television Screening Conference.
Toronto.

March 31-Aprtil 3—Southern Educational Com-

munications Association conference titled "Best Little
|deahouse in Texas! St. Anthony hotel, San Antonio,
Tex.

Martch 31— Advertising Research Foundation "Key
Issues Workshop on Advertising Frequency” con-
ference. New York Hilton.

March 31— American Advertising Federation adver-
tising hall of fame luncheon. Waldorf-Astoria, New
York.

—
April

April 1—Deadline Club, New York City chapter, an-
nual awards dinner. Sheraton Center hotel, New York.

® April 1—Deadline for entries In National Cable
Television Association Awards for Cablecasting Ex-
celience. Information: Anne Herron, {202) 775-3611.

April 2-3—lInternational Association of Satellite
Users second annual Satcom conference. Hyatt
Regency at Reunion, Dallas,

April 2-4—California AP Television-Radic Associ-
ation 35th annual convention. Miramar hotel, Santa
Barbara, Calif.

April 3—New Jersey AP Broadcasters Association
spring meeting. Trenton State College, Ewing Town-
ship, N.J.

April 4-7— National Association of Broadeasters
60th annual convention. Convention Center. Dallas.

April 4— UPI broadcasters of Iowa annual meeting.
Gateway Center hotel, Ames.

April 5—Seminar on "Cable Television Franchising
and Refranchising"” for city/county cable TV officials,
sponsored by Community Telecommunications Ser-
vices, nonprofit consulting organization. Communica-
tions Media Center, New York Law School, New York.
Information: Lesley Page-Brown, {212) 683-3834.

8 April 6— New York Women in Film seminar, “The
TV Executlve: Her Move Up and Yours." American Man-
agement Association, New York.

April 6-7— U.S. Telecommunications Suppliers Asso-
ciation seminar on "The Legal Realities of Antitrust,
Patents, Trademarks and Licensing" Hyatt O'Hare,
Chicago.

April 6-8~North Central Cable Television Associ-
ation annual convention. Amway Grand Plaza hotei,
Grand Rapids, Mich.

April 7-10=International Television Association
14th annual conference. "Video Horizons: Loew's
Anatole hotel, Dallas.

8 April 9 —Radio-Televiston News Directors Assoct-
ation, region six, meeting in conjunction with 10th an-
nual broadcast journalism seminar of Wiliam Allen
White School of Journalism. University of Kansas,
Lawrence.

Aptil 9-10— Black College Radio’s fourth annual
black college radio conference, Paschal’s hotel, Atlan-
ta.

April 12— Academy of Television Arts and Sciences
luncheon. Speaker; Thorinton Bradshaw. RCA chair-
man. Century Plaza hotel, Los Angeles.

April 14— International Radio and Television Society
newsmaker luncheon. Speaker: Daniel Ritchie, presi-
dent and chief executive ofticer, Westinghouse Broad-
casting. Waldori-Astoria, New York.

April 14-19— Pennsylvania Association of Broad-
casters spring convention. Loew's Bermuda Beach
hotel, St. George's, Bermuda.

April 16— Northeastern University, journalism
department, conference on tetecommunications and
First Amendment. Ell Student Center. Northeastern

University. Boston. Information: Bill Kirtz, (617)
437-3236.

April 16— New Jersey Broadcasters Association 361h
annual spring managers’ conference. Rutgers Univer-
sily, New Brunswick, N.J.

April 17-22—National Public Radio annual con-
ference. Hyatt Regency. Washlngton.

Aptil 19— Floride Assaciation of Broadcasters
"Broadcasting Day" University of Florida, Gainesville,
Fla.

April 19-20— West Virginia Broadcasters Assoei-
ation spring meeting. Canaan Valley State Park Lodge,
Davis, W. Va.

B April 20-21— New York State Broadcasters Asso-
ciation 28th annual meeting. Hilton hotel, Albany, N.Y.

April 20-22— Advertising Research Foundation
fourth annual business advertising research con-
ference and fair. New York Hifton,

B April 23-25—Alabama AP Broadcasters: Assaci-
ation annual meeting and awards banquet. Lake Point,
l.ake Eufaula, Ala.

April 23-29—18th annual MIP-TV international TV
program market. Palais des Festivals, Cannes, France.

April 24— Radio-Television News Directors Associ-
ation region one meeting. Red Lion Inn, Jantzen
Beach, Ore.

April 24—Fifth annual Great Lakes Radio Con-
ference. Moore Hall, Central Michigan University,
Mount Pleasant, Mich. Information: (517) #74-3852.

April 24— White House Correspondents Association
annual dinner. Washington Hilton hotei.

April 25-27— Minnesota Association of Broad-
casters spring meeting. Thunderbird motel,
Bloomington, Minn.

8 April 26—Deadline for applications for Saciety of
Broadcast Engineers’s certification examinations. in-
formation: SBE, PO. Box 50844, Indianapolis, 46250.

April 30— New Jersey Broadcasters Association pro-
gram and news seminars. Hyatt House, Cherry Hill.

DO YOU KNOW WHERE YOUR KIDS ARE
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WEEKEND MORNINGS?

WE DO!

Let Mr. Moon Balloon Your Ratings!
National Advertiser Supported!
Available 1982 Air Dates!

26%2 hours—52 weeks!

RIOGEIS A

SOLD: New York, Los Angeles, Chicago,
Philadelphia, St. Louis, Cincinnati, Boston,

' Detroit, Albany and Rochester.
*Plus 20 Additional Markets

N.E.A. Recommended

Broadcast Programming Inc.

A Division of IFC Entertainment Lid.

2 Lincoln Square Suite 18A, New York, N.Y. 10023
212.595-7900/TWIX 710-581-2573
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Aprll 30-May 1 —Society of Professional Journalists,
Sigma Delta Chi region two conference, featuring Dis-
tinguished Service Award. Williamsburg, va.

Aprsll 30-May 2 — Ilinois News Broadcasters Associ-
ation spring convention. University Inn, Champaign, IIl.

May

8 May 1—Georgia AP Broadcasters Association an-
nual meeting and awards banquet. Omni International,
Atlanta.

May 2-5— National Cable Television Association an-
nual convention. Convention Center, Las Vegas.

May 4-8—~American Women in Radio and Television

31st annual convention. Hyatt Embarcadero. San Fran-
cisco.

May 5—George Foster Peabody Awards luncheon,
sponsored by Broadcast Pioneers. Pierre hotel, Naw
York.

May 7 -8— Florida AP Broadcasters annual conven-
tion. Hilton, Tallahassee, Fla.

May 7-9— Texas AP Broadcasters annual convention.
Hyatt Regency, Austin, Tex.

May 8— Raedio-Television News Directors Associction
Region 13 meeting, with Virginia AP Broadcasters As-
sociation. Fort Magruder hotel, Williamsburg, va.

May 10-13—ABC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 14-16— Pennsylvania Associated Press Broad-

casters Association annual convention. White Beauty
View Resort, Lake Wallenpaupack. Pa.

May 18-18— NBC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 18-18— University of Wisconsin-Extension
workshop, "Municipal Administration of Cable TV'
Wisconsin Center, 702 Langdon Street, Madison, Wis.

May 20-22 —First Amendment Congress, Compri-
sing news media organizations, seminar on First
Amendment values in changing information system.
Steve Nevas, First Amendment counsel, National As-
sociation of Broadcasters, and Jean Otto, op ed page
editor, Milwaukee Journal, are co-chairmen. Xerox In-
ternational Center, Leesburg, va.

May 23-28— CBS-TV affiliates annual meeting. Nob
Hill Complex, San Francisco.

—

OpenzMike*
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One and only

EDITOR: [ was thunderstruck by the [Feb.
1 issue’s] “*Closed Circuit’* saying that the
FCC is leaning toward a ‘‘marketplace’’

decision on AM stereo. Say itisn’tso! [ -

entreat [the FCCJ]:; Do not doom the AM
band! AM needs stereo to survive the
competitive pressures of aural and visual
services deemed by the public to be
“superior”” FM and ‘‘stereo’ are often
synonymous to today's radio listener;
AM, technically capable of superior audio,
is perceived as outmoded and inferior. AM
needs stereo.

AM stereo is doomed unless one
transmission system is selected as a tech-
nical standard.

There are several reasons for this, but
most important:

There is no public demand for AM
stereo now. None. Thus if transmission
begins with a multiplicity of transmission
standards, any casual interest in having an
AM stereo radio will evaporate for the
consumer.

Does the fact that there is no public de-
mand for the service mean that there is no
need for it? No. There was no public de-
mand for color TV when it was in-
troduced. People looked green, and [the
sets] were big, costly, unreliable and dim.
Do you think color TV would have sur-
vived if more than one transmission stan-
dard had been authorized? Of course not.
There was no public demand for ster¢o on
FM when it was introduced. [t took several
years to begin to gain its present impact. A
“‘marketplace’” decision then would have
killed off FM stereo at birth.

There is talk of tricky integrated circuit
decoders that supposedly will figure out
what system is in use for each Station and
switch automatically to it. While this is un-
doubtedly technically feasible, it will not
help much. Manufacturers have shown
themselves unwilling to dedicate any
effort to upgrading AM audio, even in
high fidelity components, citing lack of de-
mand from the public. These manufac-
turers thus will not manufacture AM
stereo devices until there is some public
demand, and then they will hold off until a

single system evolves. There is no incent-
ive for them to bother with monolithic in-
tegrated circuits of a Rube Goldberg
variety. It is a clumsy, inelegant and im-
practical solution to the problem.

I and most informed AM broadcasters
would prefer for the FCC to settle on the
worst of [the five proposed] systems rather
than inflict the ‘“marketplace™ decision on
the industry and doom AM stereo alto-
gether.—Eric G. Norberg, vice president,
Consolidated Communications Consul-
tants, La Crescenta, Calif.

= _ .= = —]
Chapter three

EDITOR: [n your Feb. 8 issue under ““News
Beat’’ you said, ‘‘Retired Army General
William Westmoreland last week
apologized to George Crile, a CBS News
producer, for claiming that he had been
ambushed ... for a CBS documentary on
Vietnam.”

This is not correct. [ wrote to Mr. Crile
on Jan. 30 acknowledging that a letter
from him outlining the subjects to be
taken up in the interview was detivered to
me at the hotel in New York the night
before the interview took place. Because of
the timing of the letter and its having been
delivered to me in New York rather than at
my office in South Carolina, [ had little
time to study it, nor did [ have the facilities
in New York to research the 10 questions
it covered, even if that had been possible
in the few hours available before the inter-
view.

In my letter, I told Mr. Crile that [
regretted that [ failed to mention the letter

earlier. Had I remembered it, [ certainly
would have discussed it. The Crile letter -

actually strengthens the charge that [ was
*‘ambushed’’ by Wallace and Crile. [t indi-
cated some 10 questions that they wanted
to ask me about. All of these but one were
really camouflage. The only one they were
really interested in came far down the list.
[t casually asked, ‘“What about the con-
troversy between the CIA and the military
over enemy strength estimates?’ This
gave me the impression that this would be
almost a minor detail that they wanted to
COVer.
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[ went to New York at the invitation of
CBS thinking that they wanted to discuss
the general question of intelligence and
how our intelligence performed in the
Vietnam war. [ found that they had an en-
tirely different purpose in mind. They
wanted to put me in the dock, charge me
with conspiracy to suppress vital in-
telligence information, and try to use my
words as testimony against myself. Having
been taken by surprise and having come
unprepared for the grilling on statistics
that were 14 years old, I made some unfor-
tunate slips. [ subsequently wrote to Crile
to correct those misstatements, but my
corrections were disregarded.

[ want to make it clear that [ do not
apologize to Mr. Crile or anyone else at
CBS. I am awaiting their apology to me.—
General William Westmoreland, U.S.
Army (Retired), Charleston, S.C.

EdItor's note. George Crile told BROADCASTING last
week that he continues to considér Westmoreland's
Jan. 30 letter as an apology, although that word was not
used in it. Crile also maintains that Westmoreland can-
not fairly continue to maintain that he was ‘‘am-
bushed,” in that CBS in a letter and by telephone to
Westmoreland ‘‘spelied out'* what they would talk
about. Crile also calls **preposterous™ Westmoreland’s
claim that he had requested corrections in the story.

]
White fan

EviToR: Having been an admirer of Paul
White since the early 30°’s, I thank you
from the bottom of my heart for the
*‘overdue recognition’ accorded through
Lionel Van Deerlin’s “*“Monday Memo™’ in
the Jan. 25 edition of BROADCASTING. It
was in fact long overdue!—Charles H.
Crutchfield, president, Media Com-
munications Inc., Charlotte, N.C.

T el WYY Py T
Reminiscence request

EDiTOR: In celebration of our 25th an-
niversary, wWBCB(AM) Levittown, Pa., wants
to hear from former employes so we can
include some of their remembrances in
the spring edition of the Lower Bucks
County Chamber of Commerce magazine
that will be devoted to our anniversary. —
Bob Burton, program director, WBCB(AM)
Levittown, Pa.
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Thank You... CHARLOTTE, NC . PORTLAND, ME ... WCSH
NEW YORK . ....... WPIX ORLANDO/ SPOKANE .......... KXLY
LOS ANGELES .. ..... KH] DAYTONA ........ WOFL JOHNSTOWN/

CHICAGO. . ...... WMAQ COLUMBLS ....... WBNS AILTOONA.......... WTAJ
BOSTON.......... WXNE  RALEIGH/ BATON ROUGE . ... WRBT
CLEVELAND.. ... ... WUAB DURHAM ......... WTIVD AUSTIN............ KVUE
DALIAS . .......... KXTX OKLAHOMA CITY . KOKH FORT WAYNE .. ... WANE
HOUSTON ........ KEON LOUISVILIE ....... WDRB FARGO ............ KTHI
PITTSBURGH . ...... WPXI  CHARLESTON/ LAS VEGAS ........ KTNV
MIAMI . ........... WCIX HUNTINGTON ... WOWK ELPASO ........... KCIK
MINNEAPOLIS/ SAIT LAKE CITY ... KTVX CHARLESTON, SC.. WCIV
STPAUL ........... KSTP  NORFOLK/ AMARILLO . ........ KFDA
SEATTLE/ PORTSMOUTH .... WYAH YAKIMA ........... KAPP
TACOMA. ......... KCPQ  ALBANY,NY....... WTEN WICHITA FALLS. ... KAUZ
ATEANTA o oish oo WSB  GREENSBORO, NC . WFMY CORPUS CHRISTI ... KRIS
ST LOUIS ....... KDNLTV  HARRISBURG/ BINGHAMTON . ...WBNG
TAMPA/ LANCASTER . ...... WIYH LUBBOCK......... KAMC
ST. PETERSBURG .. WTOG  LITTLE ROCK . .... KTHV BOISE .............. KIVI
DENVER . ........ KWGN  SHREVEPORT ...... KTBS COLUMBIA, MO ...KOMU
SACRAMENTO.. . . . .. XM BT SAT SR s, KOKI MIDLAND-ODESSA . .KTPX
INDIANAPOLIS .... WRTV  WICHITA ......... KTVH BAKERSFIELD . .. .. KERO
PORTLAND, OR ....KGW KNOXVILLE....... WATE ABILENE........... KTXS
PHOENIX ......... KPHO SYRACUSE ........ WIXT IDAHO FALLS ...... KPVI
SAN DIEGO . ...... KGTV  GREEN BAY ....... WLUK WESTON/

KANSAS CITY ..... KBMA  ALBUQUERQUE. . ... KLKK CLARKESBURG .... WDTV
MILWAUKEE ...... WVTV  DESMOINES ....... WOI  TWIN FALIS....... KMVT
BUFFALO .......... WIVB ROCHESTER ...... WOKR

10 Markets Sold...and
selling fast for Fall ‘82

From Los Angeles to New York...from Chicago to
Houston it’s clear that both small and large markets
applaud EIGHT IS ENOUGH as the perfect choice
for success in early fringe. EIGHT IS ENOUGH
consistently reaches women 18-49, teens and
kids in huge numbers. In fact, its audience
breakdown perfectly matches the available
4-8 pm audience. So get the Bradfords on
your side and prove that our shining hour
can be your golden opportunity.

LORIMAR

Los Angeles CONew York (OChicagoC]Atlanta(dDallas




MondayzMemo"

A prime time access rule commentary from William F Baker, president, Group W Television, New York

PTAR: key to survival
for local TV stations

The local television stdtion business is in a
crisis that seriously challenges its future
viability. .

As the networks continue t¢ pursue
plans to expand their program schedules
and consume even more of the broadcast
day, the local station is threatened with the
glimination of a function that is funda-
mental to its character and appeal: the cru-
cial role of selecting programs of specific
inierest to its local audience.

For affiliates as well as local advertisers,
the prime time access period, which the

networks are seeking to invade with ex--

panded newscasts, is one of the most im-
portant blocks of time in the entire
schedule. Prime time access is, in fact, the
local station’s centerpiece —the only high-
audience period over which it has deci-
sion-making control. Revenues generated
in this period help finance the local news
and public affairs programlng so essential
to attracting and serving local audiences.
The new technologies—cable, MDS,
DBS, low power, etc.—promise a variety of
viewér options that will soon compete with
all television programing. Pay cable is
already affecting netwofk audience levels.
If the local television station is to continue
making an impact on viewers in the-face of
the upcoming challenge by the new tech-
nologies, it must maintain its local identity
through its local programing capability. .
fronically, television presented some-
what the same dilemma to radio in the late
1940°s and early 1950’s, when fadio was
the dominant force and telev1s|0n was the
new technology. Radio networks, then the
dominant program source, carried their
radio affiliates into the rating sewer with
them and then abandoned radio as they
moved io TV, the néw technology. What
turned the situation around was, of
course, the development of local radio
progriming by the stations themseélves,
In recent years network control over the
program schedules of affiliates has in-
creased in spite of the modest cuibs placed
on it by the prime.time access rule. This
season a CBS affiliate is left with only five
hours to program locally between the
hours of 7 ¢’clock in the morning and 2
a.m. the next day, and withir this, just one
S1gnlﬁcant block of time: the late-after-
noon and early-evening hours from 4:30
to 8 p.m., a half-hour of which is given
back to the networks for their national
newsfeeds. it was because of continued
erosion of local stafion time that the FCC
originally adopted PTAR 12 years ago.
In the six years that PTAR has been

William F Baker was named chairman of Group
W Satellite Communications in 1981 and
president of Group W Television group in
March 1979, Previously, he served as president
and chief executive officer of Group W
Productions Inc., national syndication and
distribution unit of Group W. He joined Group
W in January 1978 as vice president and
general manager of wJz-Tv, Baltimore. Prior to
joining Group W, Baker held a number of
positions with Scripps-Howard Broadcasting at
wews-Tv Cleveland from 1971 to 1978, Baker
helds BA, MA and PhD degrees from Case
Western Reserve University.

fully effective, locally originated access
programing has increased from 22% to
48% of all access programing, while syndi-
cated programs have .decreased propor-
tionately. Despite the decline in the num-
ber of syndicated programs, the number of
independent producers supplying prime-
time programs has increased from zero in
1970 to 27 in 1980. Such trends indicate
that PTAR is achieving its goal of greater
program diversity for the viewer.

in the past three years, for example, 95
different programs were scheduled during
a single rating period in the top 10
markets—36 syndicated programs (only
14 of them game shows) and 59 loca! pro-
grams. In 90% of the time, viewers in
those markets had the option to watch a
local program during the access period.
Three years ago this figure was 67%. When
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the networks programed the time period,
it was zero.-

Local stations and independent pro-
ducers are clearly willing and able to risé to
the challenge. They have invested sub-
stantial amounts of mdney and a con-
siderable degree of creativity to make fine
local prograrhirig a reality. Such program-
ing as PM Magazine would not exist with:
out PTAR and will not survive if the rule is
repealed. The same is true of The Mup-
pets. In fact, ihe range frequency and
quality of access programing, which it has
taken six years to achieve, will virtually
vanish overnight if the networks are suc-
cessful in their efforts to intrude on the
prime time access period.

The reason for these efforts is simple,
Because the networks cannodt get more
money for their existin'g inventory, thé
only way for them to increase revenue and
proﬁts is to increase thit inventory. And
since no one has yet been able to create an
extra hour on the clock, they must try to
take some more time away from the affili-
ates,

-The revenue |mpl|cat|ons of such a-shift
are enormous, The local station would be
seriously hurt by having its resources
reduced at the precise time when a major
investment in local service is essential to
offset the forthcoming competition from
the new media technologies. But theloss
of revenue is merely the tip of the iceberg.
The lost dollars wili make it more difficult
for stations to provide attractive -local pro-
graming and, consequently, to hold local
audiences. No compensauon by a network
can ever thake .up for a loss in audience to
competing media. Once the audience goes,
network compensation will dry up anyway.
Then, indeed, the local station will find it-
self in a marginal situation at best. - -

American freé television is based on a
reasonable balance between mass au-
dience national programmg and local ser-
vicé to individual communities. To destroy
the balance in the American free televi-
sion System is to destroy the system itself.

Local television stations have only just
developed the capability to show what they
can accomplish with local programing. Aec-
cess to prime time, coupled with tech-
nological innovation, such as ENG equip-
ment and satellite techinology, are essen-
tial. What a tragic loss it would be to the
American public if the future promise of
this new capacity were foreclosed.

PTAR is clearly fundamental to the con-
tinuing evolution of the American free
television system, as well as to the sur-
vival of the local television business. We
cannot allow the rule to be eliminated. It
must be preserved.




UNITED

MASLA RADIO
IS NOW SELLING ALL
UNITED BROADCASTING
~ STATIONS

- MARKET UNITED BROADCASTING STATIONS
New York WBNX ‘New York
Los Angeles KALI San Gabriel

- San Francisco KSOL-FM San Mateo
Washington, D.C. WOOK-FM  Washington, D.C.

Washington, D.C.  WINX Rockville, MD
Cleveland WJIMO Cleveland Heights
Cleveland WLYT-FM Cleveland Heights
Baltimore WYST-FM Baltimore
Baltimore WSID Baltimore

MASLA MEANS MORE BUSINESS

JACK MASLA & COMPANY, INC.

MAJOR STATIONS IN KEY NATIONAL AND REGIONAL MARKETS
New York, Chicago, Detroit, St. Louis, Atlanta, Dallas, Los Angeles, San Francisco




“IN TWO YEARS, OUR
HICCUPED ONBE OR TWIGE.
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“Our Sony BVE-5000 editing system 1s unbeliev-
ably reliable,” says Randy Cohen, vice president and ed-
itor for Broadway Video.

“Amazing that Sony could come up with a state-of-
the-art computerized system on its first try,” Cohen
continues. “And because it’ specifically designed for
one-inch, it lets me do more with my equipment than
other editors”

Broadway Video is both a Eroduction and post-
production facility in New York City. Its recent credits
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mclude “The Best of Saturday Night Live,” major po-
litical campaigns, promos for the cable network
Showtime, and a variety of industrial shows.

“The BVE-5000 worked right out of the box and
has been performing flawlessly ever since. With no
problems of any kind. Unlike some other systems,
whose manufacturers watt for customer complaints to
get the bugs out, instead of thoroughly testing their
equ1Pment before its sold.

With its simplified keyboard, the BVE-5000 is



HUMAN EDITORS MAY HAVE
UTNOTOURSONY.. .........

easier to use, too. It has saved me 25% to 50% of the

time other systems require. And since you don't have to

be mechanically oriented to use it, the editors can be
artists rather than technicians.

“Other advantages include variable search. Dual
audio. Vertical interval time code. And the ability to
interface with a wide variety of switchers.

“I’ll be buying more Sony equipment in the future.

Because there are enough reasons for indigestion in
this business without machines that hiccup and burp”

oy .
Sony makes a full line of 1” and % broadcast
equipment, including cameras, recorders, editors.and

digital time base correctors.
For more information, write Sony Broadcast,

9 West 57th Street, New York, New York 10019, Or
(éill us in New Yorlé/New dlersey at (201) 368-5085; in

hicago at (312) 792-3600;
in LosgAngeles at (213) S O N Y
537-4300; or in Atlanta at Broadcast
(404) 4 51_76‘71 Sony is a registered trademark of Sony Corp.



Cover Washington
as part of

your local beat. IKEGAMI

Use our
Washington
News Bureau as

your Washington
Bureau. If you're a station
or station group anxious to
obtain, first-hand, Washington-based
stories of special interest to your
local market(s), do what WBAL-TV We'll provide desk space; type-

(Baltimore), KOIN-TV (Portland), writers; telephones; AP Wire; Telex; News Bureau

WGBH-TV (Boston), the Financial live C-SPAN Congressional feed; facilities, conveniently

News Network and an ever Assignment Desk assistance;2-man  located adjacent to Capitol Hill,

increasing number of others do— ENG crews with lkegami cameras &  just 10 minutes from National Airport.

use the DOCUVID Washington Sony VTRs; Washington-experienced  All Bureau operations adhere to the

News Bureau as part of your local reporters; editing & satellite feed; highest technical & journalistic

news operation(s), either on a con-  plain paper copier; receptionist & standards and all stories are delivered

tractual or spot use basis. beeper service—all in our Washington  the same day, in time for your air time.
- b N L o G- e

To get the. full story on how you can You can also use our New York News
use our Washington News Bureau as your Bureau as your New York Bureau to
Washington Bureau to cover Washington  cover Wall St., the U.N,, etc. as part

T3 as part of your local beat, of your local beat;
— contact: contact:
e P R DOCUVID ELECTRONIC NEWS SERVICES DOCUVID ELECTRONIC NEWS SERVICES
== = =-=r== = Washington News Bureau New York News Bureau
il i, i 400 North Capitol St., Suite 164 220 East 23rd St., North Penthouse
ELECTRONIC NEWS SERVICES Washington, DC 20001 New York, NY 10010

WASHINGTON NEWS BUREAU (202) 737-1996 TLX: 90-4181 (212) 532-6903
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FCC asked to open up MDS band
as challenge to cable

Microband proposal suggests
14 common carrier channels
in each of top 50 markets,
says it would bring pay TV

to nation at minimal cost

Microband Corp. of America (MCA),
New York, a subsidiary of Tymshare Inc.,
has proposed an expansion and restructur-
ing of the multipoint distribution service
(MDS) that, it said, would allow MDS
operators to challenge cable television dol-
lars. .
Under the Microband plan, which was
submitted to the FCC tast week, 14 chan-
nels would be available for MDS in each of
the top 50 markets. And, more important,
the channels in each market would be con-
trolled by just three MDS operators func-
tioning as common carriers. Two would be
awarded five channels and ohe would get
four. By permitting multichannel MDS
systems, MCA said, the FCC would, in
effect, be creating **wireless cable systems”
that could provide new services in non-
cabled areas and stiff and healthy
competition to cable operators in wired
areas.

MDS now provides pay television ser-
vice to more than 750,000 homes, accord-
ing to MCA. “‘Nevertheless, it has be-
come increasingly evident that in the long
run single-channel systems will not be
able to meet the marketplace demand for
multiple tiers of programing. With
multichannel capacity and telephone-
based return circuits, however, MDS
systems could attain parity with coaxial ca-
ble systems,”’ Microband maintains,
‘‘thereby permitting the distribution of a
wide variety of entertainment and infor-
mation services.”’ .

Microband asserts that a competitive
MDS service would benefit the public in
two ways. First of all, it would keep the
cost of pay television and, possibly, interac-
tive services to a minimum by in-
creasing the supply of such services. In ad-
dition, it said, MDS can insure a diversity
of voices in a market. The cable industry is
being transformed, it warned, ‘‘from one
made up of a large number of small local
monopolies to one becoming dominated
by a few large firms, often vertically and
horizontally integrated, with substantial
power over both the conduit and the con-
tent of the information they transmit.”

If the FCC were to adopt the Microband
plan, it would expect to be one of the three

MDS operators in many, if not all, of the
top 50 markets. Urbanet, as MCA would
call its five-channel MDS systems, would
broadcast to homes, apartment buildings
and offices through five 100 watt transmit-
ters and two transmission antennas. By
using the telephone for the home-to-com-
puter link, Urbanet would offer such two-
way services as information retrieval,
electronic banking and shopping, security
and energy management,

Since MDS operates in the 2-ghz band,
its signal does not propagate as well
as those of conventional VHF and UHF
tetfevision stations. According to MCA,
however, the MDS signals can reach 25
miles in any direction for reception with
special line-of-sight antennas and down-
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converters, which convert the 2-ghz signals
to a selected VHF frequency that can
be handled by conventional television
sets. Cost of an antenna and five-channel
downconverter is estimated at $150.

There soon will be some hard data
available on the coverage of multichannel
MDS systems. The FCC last December
granted an eight-channel experimental
MDS application for Sait Lake City to
Channel View Inc. That experiment will
not answer all the marketing questions,
however, since it is restricted to 135
receive locations and subscriber fees can-
not be charged.

MCA’s proposal anticipates that MDS
would continue to operate as a common
carrier service. [ts multichannel systems
would be available to customers on a first-
come, first-served basis, and programing
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would continue to be under the exclusive
control of customers. MCA President Don
Franco suggested that the multichannel
MDS systems would provide an excellent
opportunity for broadcasters to get into
pay TV, even in their own markets.

The plan is intended as part of the FCC
proceeding aimed at reallocating some of
its 2 ghz services. Currently, 28 of the 31
video channels in the 2500-2690 mhz
band are reserved for the instructional fix-
ed television service (ITFS); the remain-
ing three are allocated to the operational
fixed service (OFS.) In addition, there dre
two MDS channels in the 2150-2162 band.

In its proceeding, the FCC has proposed
shuffling the allocations in the 2500-2690
mhz band to assign more channels where
they are needed. In the end, there would
be 11 ITFS channels, 10 MDS channels
and 10 OFS channels. What’s more, if any
of the three services run out of channels
in a particular market where there are
unused channels for the other services, it
could take them over. Although it is
unlikely, one MDS operator could control
31 channels in a single market.

As an operator of some 60 single-chan-
nel MDS facilities across the country (with
licenses in some 40 other cities), Micro-
band is all for increasing the number of
channels available for the service, but it
feels the FCC has not taken economic
realities fully into account in its proceed-
ing. According to Franco, MCA “took a
fresh look’* at the FCC’'s proposed rules
and decided to submit an alternative that
makes ‘“‘more marketplace sense.’ (Since
the last comments on the proceeding were
received long ago, the FCC does not have
to consider the MCA filing.)

Simply increasing the number of MDS
channels, Franco said, does not make
MDS competitive with cable television. A
single-channel MDS operator today must
carve out a market from among an area’s
noncable homes. Ten additional MDS
operators offering essentially the same ser-
vice would severely fragment the nonca-
ble market and place the viability of all
operators in doubt. “‘If you aggregate the
channels,” he said, ‘‘you produce the ex-
act opposite result”’ MDS could compete
directly with cable and, instead of being
weakened, it is strengthened, he said.

Franco understands that MCA’s pro-
posal to limit competition among MDS
operators who want to increase competition
with cable may be a paradox. But in setting
up a market structure, he said, “‘you have to
strike a balance. You have to start with a
system that is viable before you introduce
competition.”’

Mark Foster, MCA's board chairman,
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added: *‘*To achieve regulation by
marketplace forces ... requires viable,
alternative delivery systems which can
compete on an equal footing. These
systems must have sufficient channel
capacity to serve the needs of a consumer
market ravenous for multiple viewing op-
tions.”’

According to Microband, there is ample
demand now and in the future for the pay
television services a multiple MDS opera-
tor would offer. Pay subscribership to all
television media has grown from 265,000
in 1975 to 12.8 million in 1981 and MCA
said the number will triple in the next nine
years and that approximately half the
television households would subscribe to
pay in 1990.

Cable cannot be counted on to supply
the nation with broadband communica-
tions service, MCA said. Even if the
‘“wired nation”’ is economically feasible, it
said, it is a long way off. Local regulations
and franchising pressures are forcing cable
operators to invest enormous sums to
build new cable systems or rebuild old
ones. Cable now passes less than a third of
the television homes. To complete the
job, MCA said, will take approximately
%19 billion, more than three times what
the cable industry has heretofore invested.
in any event, Microband said in 1990 30
million homes, many in urban areas, will
remain unwired.

By contrast, Microband said, construc-
tion of multichannel MDS systems in all
top 50 markets could be completed within
24 months of the first grant at a cost of no
more than $35 million.

Microband illustrated in its filing how a
multichannel MDS system could compete
financially with a modern cable system.
According to Warner Amex Cable Com-
munications’ proposal for Brooklyn, MCA
said, the company will charge the average
subscriber $28 per month at start-up and
receive a return on equity of 11.3%. A
multichannel MDS operator could charge
his subscribers $25 (10% less) and still get
a return on equity of 35%. .

The proponents of the ITFS service
have resisted the FCC’s efforts to
encroach upon their frequencies and they
are sure to react similarly to the MCA pro-
posal. Franco dismisses such opposition:
“I don’t know how you can [say] the chan-
nels are yours if you are not using them.
Our studies show that ITFS isa very ineffi-
cient use of a mass of spectrum.”

According to Microband’s study of ITFS -

usage, which was hampered by incomplete
files at the FCC, 75% of the channels in
the top 50 markets are unlicensed. The
study also found Franco said, that a

‘*good portion™ of the licensed channels
are not being used and that half are being
used for point-to-point transmission.
“That’s a total waste of the spectrum,”’
Franco said.

The ITFS spectrum may be under-
utilized today, but that may not be the case
tomorrow. As part of their National Nar-
rowcast Service, the Public Broadcasting
Service and some PBS member stations

have applied for four ITFS channels in
each of 27 different markets. And Mike
Soper, project director, said NNS intends
to apply for groups of four in at least 75 ad-
ditional markets.

There also has been a sudden and heavy
demand for OFS channels since last May
when the FCC ruled that the channels
could be used for transmission of video to
hotels, offices and institutions (but not to
homes and apartments). According to the
FCC’s John McCarter, the Private Radio
Bureau has received 1,200 applications for
the three existing channels in major
markets. (Microband itself has applied for
a large number.) The FCC did not expect
such a deluge of applications, many of
which are mutually exclusive, and is now
reportedly considering a freeze on further
OFS applications.

Microband was founded in 1971 to pur-
sue the MDS business and today claims to
be the largest provider of MDS services.
Directly or through wholly or partially
owned subsidiaries, Microband is licensed
to provide single-channel MDS service in
100 markets and it expects to be operating
150 single-channel systems by the end of
this year. Microband was purchased by
Tymshare in January 1981. Based in
Cupertino, Calif., Tymshare is a major
provider of computer processing and in-
formation services. It had revenues of
more than $235 million in 1980 and some
f%g} million in the ﬁrst three quarters of

FCC verdict on
lottery proposal:
‘unworkable’

In 5-1 vote, commission drops
efforts to implement legislation
authorized by Congress, noting

that comments were overwhelmingly
opposed to lottery mechanism

The FCC last week gave up its attempt to
implement a lottery mechanism
authorized by Congress.

In a 5-1 vote (Commissioner Joseph
Fogarty dissented, Abbott Washburn and
Henry Rivera concurred and Anne Jones
was absent), the FCC said that the legis-
lation authorizing the lottery was ‘‘un-
workable)’

Nonetheless, the FCC said it would ask
Congress for new authority to use a lottery.
But, according to a proposal slated to be
forwarded to Congress, that authorization
should permit the FCC to use lotteries
before it has to determine the qualifica-
tions of applicants and shouldn’t require
the FCC to grant preferences to any partic-
ular groups.

At issue was a directive in the Omnibus
Budget Reconciliation Act of 1981, In that
legislation, Congress authorized the FCC
to use lotteries to choose among mutually
exclusive applicants for initial telecom-
munications licenses, but it subjected the
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use of lotteries to several conditions. Chief
among those conditions was that the FCC
determine the qualifications of each appli-
cant before it could ““grant such license or
permit to a qualified applicant through the
use of a system of random selection.”” The
legislation also required the FCC to ‘‘es-
tablish rules and procedures to insure that,
in the administration of any system of ran-
dom selection ... groups or organizations,
or members of groups or organizations,
which are underrepresented in the owner-
ship of telecommunications facilities or
properties will be granted significant
preferences.” The FCC staff argued that
both stipulations made the lottery un-
workable.

At the meeting, the staff, noting that
comments in the proceeding were almost
unanimously opposed to the lottery
mechanism {BROADCASTING, Jan. 11),
said it was **disappointed”’ that it couldn’t
recommend the mechanism to help it cope
with the *‘massive backlogs™ in low-power
television, mobile radio and MDS applica-
tions. Nonetheless, the staff said, the
stipulation that the FCC first determine
the quallﬁcauons of applicants wouldn’t
save the commission any time or expense,

According to the staff, the way the legis-
lation stands, the FCC wouldn’t be able to
use a lottery until an administrative law
judge was already ready to make a deci-
sion, And by that time, both the FCC and
the applicants would have spent the same
amount of time and money as they would
have under the FCC’s current comparative
hearings proceedirigs, the staff said.

The staff also said the legislation hadn’t
been clear enough in directing what groups
should be given preferences. As the
statute stands, almost any group that
doesn’t own a communications facility
could qualify for a preference, the staff
said. Moreover, the staff said, the granting
of preferences could raise ‘‘constitu-
tional” questions that could lead to case-
by-case administrative and judicial
challenges to FCC preference detérmina-
tions. In addition, the staff said, awarding
fixed relative preferences to various
groups might lead to minorities and
women being awarded fewer licenses than
they are without a lottery.

Commissioner Joseph Fogarty dis-
sented, contending that the FCC, in refus-
ing to draft lottery rules, was shirking its
responsibility ““in the face of a direct com-
mand from Congress.”

Commissioner Mimi Dawson nonethe-
less, said she agreed with the staff that the
1egislation had left the decision for writing
the rules up to the FCC’s discretion. And
even if the FCC’s rejection of the lottery
mechanism created a ‘“‘controversy,” she
said, ‘*an unworkable lottery>® was too
great a price to pay.

House Telecommunications Subcom-

. mittee Chairman Timothy Wirth (D-

Colo.) said he was “‘outraged” that the
FCC had “‘chosen to abrogate its congres-
sional mandate.”

According to Wirth, although Congress
had left the decision of whether to use a
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lottery up to the FCC, it had given the
FCC a *“‘clear and specific mandate” to
draft lottery rules.

An aide to the Senate Commerce Com-
mittee said the commitiee was ‘‘disap-
pointed” that the FCC hadn’t drafted the
rules. But, the aide said, the commirtee
would review the FCC’s complaints about
the legislation, with an eye toward getting
the lottery mechanism working.

Commissioner Abbott Washburn said
that although he agreed that the legislation
was unworkable, he disagreed with the
staff’s proposal to ask Congress for
authority to conduct lotteries before deter-
mining applicants’ qualifications.

In a statement, Washburn said lotteries
shouldn’t ‘‘replace the commission’s
responsibility to make refined public in-
terest comparative judgments wherever
that is possible. Before it resorts to random
selection, which necessarily is arbitrary,
the commission has an obligation to ex-
haust the search for public interest criteria
to distinguish and choose among compet-
ing applicants, in order to effectuate the
best practical service standard of the

Communications Act,” he said. *‘Lotteries
are only an appropriate alternative in
resolving genuinely ‘deadlocked’ com-
parative hearings.””

Commissioner Henry Rivera also said
he had problems with using a lottery as a
‘‘wholesale’’ device to award licenses.

In a statement, .Chairman Mark Fowler
said although he thought the FCC needed
a lottery, the ‘‘legislation possessed
serious flaws which could prevent it from
being the simple, efficient alternative to

comparative hearings that had been envi- .

sioned.”

Fowler said the record in the proceeding
demonstrated that both the requirement
that applicant qualifications be determined
before using a lottery and the preference
system raised problems.

Nonetheless, Fowler said he hoped the
FCC would be able to work with Congress
to devise a ‘‘usable, principled lottery.”” In
the meantime, he said, the FCC would
““‘continue our efforts to simplify the com-
parative hearing process in order to speed
authorization of service to the greatest ex-
tent possible.”

TV in Senate:
Baker fears it's
slipping away

With key Republicans against
it, and all but one Democrat,
opening chamber to cameras
may be losing battle; RTNDA,
broadcast organizations asked
to bring pressure to bear

Senate Majority Leader Howard Baker (R-
Tenn.) conceded last week he may no
longer have the votes to pass a resolution
(S. Res. 20) 1o permit coverage of Senate
proceedings by radio and TV. But the
Democrats—the reluctant legislators on
this issue—have formed a task force to
consider conditions under which they
might accept the proposal, and major
broadcast groups have promised to help
gain support for it during this week’s con-
gressional recess,

Baker met with the Washington bureau
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HDTV's 1,125 lines, 5-3 aspect ratio

HDTV wows 'em in New York

High-definition television played the Plaza in New York last
week, following its premiere engagement in Hollywood last
month (BROADCASTING, Feb. 1). Billed as the NHK/CBS
HDTV Demonstration, the tour was largely orchestrated by
CBS, with assists from Sony and Panasonic, each of which
has made HDTV equipment. Next week the wonders of
1,125 lines of vertical resolution will be on display in Washing-
ton, where hits are made or flops determined by four votes at
the FCC.

The several audiences who got to see one of the half-dozen
performances in New York were made up of broadcasters, ad-
vertising agency executives, Wall Street analysts, producers
and equipment manufacturers.

McCann-Erickson’s senior vice president and director of
broadcasting for the U.S., Richard Basiglio, called it ‘“‘ab-
solutely incredible’’ and thinks it *‘should enhance our ability
to communicate.”” Basiglio theorizes that if over-the-air televi-
sion isn't permitted to get into the HDTV arena, and cable
does (the yardstick being tossed about is five channels of cable
bandwidth for a cable-delivered HDTV channel) the public’s
perception of HDTV as a quality service will lead to a split in
video comparable to the audio distinction between FM stereo

NTSC's 525 lines,4-3 aspect ratio

and AM broadcasting, with standard television broadcasters
the ones left behind.

Bob Unkel, assistant director of programing for Grey Adver-
tising, is particularly impressed with what he sees as the ability
of HDTV to ‘‘rival 35mm film but get the economies and ease
of tape”’

Rene Anselmo, president of the Spanish International Net-
work, is typical of those who left the demonstration highly im-
pressed with the promise of HDTV. **1 think it’s an incredible
step forward for television . . . if they’d give me a transmitter,
I’d go play it.”

Two Wall Street analysts queried by BROADCASTING offered
divergent feelings about the proposed medium. One, who
didn’t take CBS up on its invitation to see the demonstration,
and wouldn’t speak for the record, said “‘I can’t believe CBS,
with all its other problems, is spending much time on this.”
But Kidder Peabody’s Joe Fuchs, who saw it in action, calls
HDTV *absolutely spectacular ... [ don't think there is any
question but that it is as revolutionary as its proponents
claim.”” Fuchs thinks HDTV as a national medium is *‘a long
way away”’ but, speaking analytically, is so convinced of its at-
tractiveness to consumers that he says: **If there’s any risk in-
volved, it lies with [broadcast] stations.”” Networks could end
up simply bypassing them, Fuchs thinks.
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chiefs of the three major networks, the
Cable News Network and the Cable
Satellite Public Affairs Network last Mori-
day (Feb. 8) to ask for their help in win-
ning support for the measure. Eight or
nine Republicans and all but one Demo-

crat in the Senate appear to oppose it, said-

Baker.

Ernie Schultz, managing director of the
Rddio-Television News Directors Associ-
ation, and the only lobbyist present at the
meeting, told Baker he would activate
grassroots lobbying by his organization
and would try to enlist similar help from
other broadcast groups.

The National Association of Broad-
casteis, National Radio Broadcasters As-
sociation, National Broadcast Editorial As-
sociation and American Women in Radio
and TV have plans to alert their members
this week, said Schultz, who has promised
to supply Baker with copies of the
editorials aired.

The Washington vice presidents of ABC
and CBS—Gene Cowen and Donald Wear,
respectively—met with Baker and his staff
later in the week, and according to Baker’s
staff, said they would urge 10bby|ng by
their affiliates.

Sporadic debate on the issue began in
the Senate last Monday, with Rules Com-
mittee Chairman Charles Mathias (R-
Md.) managing the resolution on the floor
and Senator Russell Long (D-La.) leading
the opposition. Communications Subcom-
mittee Chairman Barry Goldwater (R-
Ariz.) joined Long repeatedly in arguing
against the proposal, saying he feared
televised coverage would diminish the
Senate’s constitutional powers by requir-
ing time limits on debates and would en-
courage senators to spend less time work-
ing and more time playing to the cameras.
““Everybody knows the Senate floor is sort
of a showplace,” he said. ‘“The work goes
on in committee.”

Long and Senator John Tower (R-Tex.)
argued that the proposal would be too ex-
pensive, but one of their colleagues,

In need of persuasion. Senate Ma-
jority Leader Howard Baker (R-Tenn.)
has told major broadcast groups he
“can't depend"” on affirmative votes from
21 Republican colleagues on S. Res. 20,
and has asked for help in persuading
them. {ltalics denote five senators firmly
opposed as of last week): Rudy Bosch-
witz (Minn), William_ S. Cohen (Me),
John Danforth (Mo}, Pete V.
Domenici (NMJ, John P East (N.C), Bar-
ry Goldwater (Ariz), Slade Gorton
(Wash), Charles E. Grassley (lowa),
Mark Hatfield {Ore.), Jesse Helms (N.CJ,
Gordon J. Humphrey (N.H), Robert
Kasten Jr. (Wis), Paul Laxalt {(Newv),
Mack Mattingly (Ga.), Frank H.
Murkowski (Alaska), Donald Nickles
{Okia.), Robert T. Stafford (Vt), Steven D.
Symms (Idaho), John G. Tower (Tex.),
Malcolm Wallop (Wyo} and John
Warner (Va.)
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thought to be opposed to the resolution,
appeared to be willing to compromise.
Senator Jennings Randolph (D-W.Va.)
suggested the Senate “‘think in terms of
TV’ but first change its rules so its pro-
cedures will appear more orderly to the
public.

Senator Dan Quayle (R-Ind.), a former
newspaper publisher who served in the
House after it admitted TV cameras,
urged senators to. “brmg the Senate into
the electronic age,’ and Senator Ted
Stevens {R-Alaska) said: ““The question
is, should coverage be limited to the
printed media? This 1s a basic question of
equality.”

One of the resolution’s opponents,
Senator Dennis Deconcini (D-Ariz.),
chairs the steering committee created last
Wednesday to consider conditions for ap-
provmg the measure.

Still ftugging
and pulling
on teletext

No clear consensus in
comments to FCC; majors
favor single standard

but there’s still sentiment
for marketplace solution;
cable, broadcasters at odds

No one seems to think that allowing
broadcasters to offer teletext services is a
bad idea, but there still doesn’t seem to be
a clear consensus on what steps the FCC
should take to see that the service gets
going, according to comments filed at the
FCC last week.

Primarily at issue is whether the FCC
should set a teletext standard, or let the
“‘marketplace’” pick that standard on its
own. There's no clear consensus on that
issue either.

Also, according to the comments, there
seems to be no agreement on whether ca-
ble system operators should be required to
carry the teletext portion of broadcast sig-
nals they carry. While broadcasters filing
insist that cable operators must be made to
do so, cable operators insist they shouldn’t
be.

The comments come in response to a
rulemaking the FCC launched last Octo-
ber (BROADCASTING, Oct. 26, 1981). In
that proceeding, the FCC, proposing only
minimal standards to prevent interference
to existing services, proposed to leave to
licensees the decision of what kind of ser-
vices to offer and what kind of technical
system to use.

The rulemaking proposed that seven
vertical lines—14, 15, 16, 17, 18, 20 and
21 —be authorized for the service. It pro-
posed to allow line 21 to be used on an
“equal access’ basis with closed caption-
ing transmission for the hearing impaired.

The FCC also said it would consider
authorizing the use of linés 10 to 13 to
allow stations to reduce access time or in-
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crease their page inventories.

Although broadcasters filing picked no
bones with the proposal to leave the deci-
sion of what kinds of services to offer up
to them, many opposed the proposal to
leave to them the selection of a standard.

CBS, which petitioned the FCC.in Janu-
ary to reconsider its proposal to Jlet the
marketplace select the standard {BROAD-
CASTING, Jan. 18), said it endorsed most
of the rulemaking but warned that *‘the
full promise of teletext may not be realized
unless the commission adopts the North
American Broadcast Teletext Specifica-
tion.”

(CBS, AT&T and proponents of the
French Antiope and Cahnadian Telidon
systems worked out the NABTS standard
in January 1981.) -

The National Association of Broad-
casters, without giving a plug to a particu-
lar standard, said that it continued ““
assert that benefits of teletext will be best
realized if a single standard is adopted.”

Although the NAB said it endorsed the
commission’s proposal to permit broad-
casters to offer teletext services, it said
that “‘by failing to adopt a single standard
for teletext, the commission refuses to
create an environment that will set the pro-
cesses of change in motion Such that [the
FCC’s] competitive marketplace model
can function.”

Standardization won’t freeze tech-
nological innovation; it will unleash the
market forces currently stalled in the face
of economic uncertainty “‘and the inability
of industry to arrive at what his
commission has the ability to mandate—a
single standard for the implerhentation of
teletext,”” NAB said..

ABC agreed that leaving teletext’s
development to the marketplace was ‘‘un-
sound.” Consumers would be put at a dis-
advantage, ABC said, and might not be
able to buy equipment capable of decodirig
all teletext signals that otherwise would be
available to them, or that equipment could
become obsolete, ABC said.

““The public should not be put in such a
position with respect to a federally licensed
broadcast service,”’ ABC said. *'If the com-
mission believes that the service has
merit, it should not place reguldtory obsta-
cles in the way of its development—partic-
ularly not obstacles without other public
interest objectives.”,

NBC, whicli also recommended that
NABTS should be the basis for the na-
tional standard, warned that if the com-
mission didn’t select a standard, a single
system could emerge as the de facto na-
tional standard, simply because it was the
first system on the market. 